




RationaleRationaleRationale

Based on The Looking GlassBased on The Looking Glass’’ clientele, menu, clientele, menu, 
and location; Valentineand location; Valentine’’s Day is the perfect s Day is the perfect 
day to show the restaurant in the best light.day to show the restaurant in the best light.

PurposePurposePurpose

To increase interest in the Looking Glass.To increase interest in the Looking Glass.



Target AudienceTarget AudienceTarget Audience
•• Past CustomersPast Customers
•• Persons over the age of 25Persons over the age of 25
•• Persons who would rather not drive to Persons who would rather not drive to 

Nashville for a romantic dinner.Nashville for a romantic dinner.

Target MarketTarget MarketTarget Market
ClarksvilleClarksville--Montgomery CountyMontgomery County



BudgetBudgetBudget

Continued…
$18,670$105 Candles
$18,775$400 Flowers
$19,175$200 Musicians
$19,375$200 Sumo Wrestling
$19,575$250 Slide
$19,825$125 Tents
$19,950$50Security
$20,000Beginning Budget
BalanceCostItem



Budget, cont…Budget, contBudget, cont……

$5,728$1,087Direct Mailers

$3,428Total Balance Remaining
$3,428$2,300Postage

$6,815$2,000Newspaper
$8,815$7,530Radio

$16,345$1,620Remote
$17,965$700Photography
$18,665$5Tickets
BalanceCostItem



Timeline (Dec. 1-Feb. 3)Timeline (Dec. 1Timeline (Dec. 1--Feb. 3)Feb. 3)
December 1, 2004

-CONTACT RADIO 
STATION FOR 
REMOTE 

-GET MEDIA BUY 
RATES-AMANDA

February 1, 2005
-CONTACT SECURITY CO. GET RATES AND RESERVE 
EMPLOYEE-KRISTIN

-AUDITION FOR VIOLIN AND CELLO-ADAM AND AMANDA
-CALL THE PARTY STORE TO RESERVE INFLATEABLES 
AND TENT-KRISTINE

-FIRST DAY TO MAKE RESERVATIONS FOR VDAY

February 2, 2005
-CONTACT FIRE, POLICE 
DEPARTMENTS AND TO 
INFORM OF EVENT-LIZ

February 3, 2005
-PLACE RADIO AD-
ADAM
-PLACE NEWSPAPER 
AD-ADAM
-PRINT FLYERS-KRISTIN



Timeline (Feb.4-Feb.8)Timeline (Feb.4Timeline (Feb.4--Feb.8)Feb.8)

February 4, 2005

-PREPARE PRESS KIT-KRISTINE 

February 5, 2005

-CONTACT FLORIST-LIZ

February 6, 2005

-PURCHASE CANDLES AT WALMART-KRISTIN 

February 7, 2005

-CONTACT LARRY STAFKO FOR PHOTOGRAPHY-KRISTINE

February 8, 2005

- HIRE CELLO AND VIOLIN- AMANDA 
AND ADAM



Timeline (Feb.9-Feb.13)Timeline (Feb.9Timeline (Feb.9--Feb.13)Feb.13)

February 9, 2005

-PURCHASE TICKETS FOR 
DRAWING AT WALMART-LIZ
-ADS BEGIN RUNNING

February 10, 2005

-LAST DAY TO MAKE 
RESERVATIONS FOR VDAY 

February 12, 2005

- REMIND LOCAL 
OFFICIALS OF EVENT-LIZ

February 13, 2005

-DELIVERY OF FLOWERS-
LIZ THERE TO OVERSEE 



Timeline (Feb.14-June 14)Timeline (Feb.14Timeline (Feb.14--June 14)June 14)

February 14, 2005

-Special Event

February 15, 2005

-Evaluation

June 14, 2005

-Evaluation



Special EventSpecial EventSpecial Event
February 14, 2005
8:00AM -SETUP TENT 

-INFLATEABLES ARRIVE 
9:00AM -SETUP OF LINENS 

-SETUP OF CANDLES
10:00AM-EMPLOYEES ARRIVE
11:30AM-SECURITY ARRIVES
12:00PM-OPEN HOUSE BEGINS
1:00PM -REMOTE BEGINS

-DRAWING 1
2:00PM -DRAWING 2
3:00PM -DRAWING 3

-REMOTE ENDS
4:00PM -OPEN HOUSE ENDS
4:30PM -SECURITY LEAVES

-SETUP TABLES

5:00PM -EMPLOYEES ARRIVE
5:30PM -PHOTOGRAPHER ARRIVES
-MUSICIANS ARRIVE

6:00PM -VALENTINE’S DINNER
9:00PM -DINNER ENDS
9:30PM -MUSICIANS LEAVES



AdvertisingAdvertisingAdvertising



AdvertisingAdvertisingAdvertising



Radio Rates for 30” Spots M-FRadio Rates for 30Radio Rates for 30”” Spots MSpots M--FF

25323235
Z Pure 
Rock 
97.5

37414144
Q108 

WCVQ 
107.9

18212124Eagle 
94.3

8pm-12am3-8pm10am-3pm5-10amStation



Public Radio RatesPublic Radio RatesPublic Radio Rates

5458.5063WPLN

21-3011-201-10Station



Radio Cost for 30 SpotsRadio Cost for 30 SpotsRadio Cost for 30 Spots

$7,530Total Cost
$1,62030 SpotsWPLN
$2,010AM,PM DriveZ 97.5 
$2,550AM,PM DriveWCVQ
$1,350AM,PM DriveEagle

CostTimeStation



Radio RemoteRadio RemoteRadio Remote

Z 97.5 
• 2hrs live remote
• 4 live broadcasts during the remote
• 20 promotional announcements the week 

of the remote
• Full music set up
• Station vehicle, prizes and give-aways
• 1pm-3pm
• Cost $1620 



AdvertisingAdvertisingAdvertising

Leaf Chronicle
Friday’s Go Section

$10.66/column inch

3 Columns X 7.3153”

= $233.94



News ReleaseNews ReleaseNews Release



Press KitPress KitPress Kit



Expected ResultsExpected ResultsExpected Results

•• 15% increase in 15% increase in 
monthly customersmonthly customers

•• Increase in special Increase in special 
event reservationsevent reservations



Follow-up/EvaluationFollowFollow--up/Evaluationup/Evaluation

•• Number of Drawing EntriesNumber of Drawing Entries
•• Comment Cards for Evening DinnerComment Cards for Evening Dinner
•• Meet with owners day after eventMeet with owners day after event
•• Meet and go over Meet and go over ““numbersnumbers”” two months two months 

after events.after events.
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